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MARKETING AS AN ACADEMIC SUBJECT AREA:  
VECTOR OF DEVELOPMENT AND FEDERAL STATE EDUCATIONAL 

STANDARDS REQUESTS 
Questions related to the inclusion of «marketing» disciplines in the curricula of 

bachelor's and master's programs of the university are considered. The evolution of the 
subject field of marketing is given, and the conclusion is made that marketing as a disci-
pline can promote the formation of interdisciplinary knowledge, skills and habits. Based 
on the analysis of more than 50 curricula, a conclusion has been made about the appear-
ance of various disciplines in the subject area of marketing. At the same time, the Feder-
al State Educational Standards do not always clearly define the competences aimed at 
forming of knowledge, skills and habits in marketing activities. The directions for im-
proving the teaching of marketing were formed, taking into account the context of de-
velopment of both the subject area and competency-based approach. 

Keywords: bachelor’s degree programs, course, competence, marketing, mas-
ter`s degree programs, field of study 
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